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What is IMEX in Frankfurt?
IMEX in Frankfurt is an award-winning trade show run by the IMEX Group. It was established in 2003 as the worldwide exhibition for the incentive travel, meetings and events industry. It takes place annually at Messe Frankfurt and has grown every year since launch to become the largest show in the world for this industry. 

The show’s Strategic Partner is the German Convention Bureau (GCB) GmbH. 
What makes it different?

IMEX in Frankfurt is more than ‘just’ an exhibition or a trade show. Over the years IMEX’s commitment to continuous improvement means it has developed a reputation for delivering outstanding business results for its exhibitors and buyers; exceptional education – always provided by industry leaders free of charge; global research studies plus groundbreaking, innovative change programmes that foster best practice within the industry. Both education and change programmes are delivered under the IMEX New Vision brand (see ‘New Vision Programme’ below).
The IMEX business model is to leverage multiple, high level partnerships and to pursue an uncompromising focus on business, with a hosted buyer programme at the core of the show. 
When and where?
IMEX in Frankfurt 2011 will take place 24-26 May.  Opening times are 10.00 – 17.30 on 24th and 25th May. On Thursday 26th May the show will close at 16.30. 
Future dates are 22nd – 24th May in 2012 (our 10th anniversary year). 
Also: 21 - 23 May in 2013; 20 - 22 May 2014 and 19 - 21 May 2015.
Who runs IMEX in Frankfurt?

It is a privately owned and operated business run by meetings industry people; professionals who have the best interests of the international meetings industry at heart. Its Chairman is Ray Bloom, the CEO is Carina Bauer and the Managing Director is Paul Flackett. 
Who attends?
Exhibitors: In 2010 3,500 exhibitors from 157 countries were present at IMEX in Frankfurt. They include national and regional tourist offices, convention & visitor bureaux, hotels, conference centres, cruise lines, technology providers, airlines, ground agents, trade associations, destination management companies, event management specialists, transportation companies, trade publications and many more. 
Hosted Buyers: Over 3,800 hosted buyers from more than 60 world markets visited IMEX in 2010, contributing to a total of nearly 9,000 visitors for the show's busiest three days ever.  IMEX conducts regular post-show buyer surveys to measure its success. In 2010 these results showed that hosted buyers placed orders of USD 450 million with exhibitors during the exhibition and expected to place over USD 2.2 billion of business with IMEX exhibitors in the following 12 months. (See ‘What is an IMEX hosted buyer?’ below). 
Visitors:  In 2010 5,000 visitors from 90 countries attended IMEX in Frankfurt. Attendance is completely free of charge. Visitors generally include domestic and international meeting and event planners and marketing professionals. All visitors receive access to an online diary allowing them to make appointments with exhibitors of their choice.
What is an IMEX hosted buyer?

Being an IMEX hosted buyer means that IMEX in Frankfurt pays for all travel and accommodation costs for every single one of the hosted buyers who attend. Each buyer is invited to join the programme only after going through a rigorous series of checks to ensure they qualify for a place.  IMEX works closely with industry partners and intermediaries (airlines, agencies, hotel groups, media partners and others) to build and develop its high quality international hosted buyer programme. 

All appointments are made between buyers and exhibitors online using the IMEX diary and messaging tools. These give buyers and exhibitors complete control and direct communication with each other before the show has started. There is no charge for this service. It is a powerful and proven business tool. Individual and group appointments rose by 14% in 2010, representing 57,000 business appointments made between buyers and exhibitors before and during the show. 
Our key industry partnerships
ICCA: The International Congress and Convention Association - As well as being endorsed by ICCA, IMEX is also one of only six Business Partners. 
DMAI: Destination Marketing Association - DMAI endorses IMEX in Frankfurt as their International Tradeshow. IMEX is also a DMAI Alliance Partner. 
MPI: Meeting Professionals International - IMEX is a Global Partner and a European Partner of MPI, as well as the founding donor of MPI’s European Foundation. 
Site: Site endorses IMEX and together we undertake a number of joint-marketing campaigns throughout the year. Site Nite Europe takes place on the evening prior to IMEX. 
AIPC: International Association of Congress Centres – IMEX is a Corporate Partner of AIPC and works with them year-round on promotional opportunities for their members, including the IMEX Association Day and Politicians Forum.
PCMA: The Professional Convention Management Association is IMEX’s Industry Partner. 
IMEX in Frankfurt is supported by all the key trade associations. 
Co-located and official events in 2011
Monday 23 May 2011
· ICCA Association Expert Seminar (starts Saturday 21 May)

· DMAI Destination Sales Training I & II (starts Sunday 22 May)

· IMEX Association Day (in association with ICCA)
· ICCA Database Workshop

· ICCA Chapter Meetings; JMIC Council Meeting
· Site Nite Europe

· IMEX Association Evening
Tuesday 24 May 20110
· Politicians Forum (in association with JMIC, ECM and AIPC)
· CIM Clubbing 

Wednesday 25 May 2011
· IMEX-MPI Future Leaders Forum 
· IMEX Gala Dinner

Thursday 26 May 2011
· IMEX-MPI Future Leaders Forum 
IMEX Professional Education and Seminars
Professional education at IMEX is delivered in association with many partners and industry experts. All sessions are provided free of charge. This year (2011) IMEX offers over 90 educational events to all participants. This added-value content is an important part of the show for many thousands of visitors, hosted buyers and exhibitors. 
The IMEX New Vision Programme

New Vision is the name we give to all of the industry change programmes and initiatives that we run in tandem with the IMEX show and, increasingly, throughout the year. 16 separate initiatives for meetings industry professionals of all ages and levels are provided. Examples include the Politicians Forum, Association Day, Wild Card Pavilion, Future Leaders Forum, Meetings Mindset®, the IMEX Green Awards and the IMEX Challenge. A more detailed New Vision Overview is available. The IMEX Global Data Exchange is our online library of IMEX-generated and industry-generated research. 
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