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Since inception, the IMEX Group has been committed to fostering innovation, grassroots change and continuous improvement to aid the long-term health and growth of the international meetings, events and incentive travel industry - and all those who work in it. We call this group of programmes, which range from live education workshops, forums, on-going industry research and special interest stands and partnerships, our New Vision Programme.
All New Vision initiatives are delivered free of charge and are part of the ‘added-value’ that IMEX seeks to deliver for the benefit of everyone who participates in the exhibition, both during the show and all year round.
Each of our 15 individual initiatives has been designed to challenge conventional industry thinking, stimulate new ideas and address key issues. Most have been developed in partnership with global experts. 
1. IMEX Industry Awards
The annual IMEX Awards are presented at the Gala Dinner during the Frankfurt show. They include a number of ‘green’ awards – the only awards of their kind in the industry – as well as the Academy Awards, which are made to distinguished industry individuals. 
2. IMEX Challenge
The IMEX Challenge is a new initiative designed to give meetings industry professionals the chance to work side by side in a physical challenge that will benefit a local community. The inaugural IMEX Challenge took place in Poland in 2010 and saw 30 volunteers and IMEX staff landscaping the gardens and play area of a Polish foster home, OUR Home. The next Challenge is scheduled for Slovenia in 2012. 
3. Corporate Responsibility Centre
The Corporate Responsibility Centre - 'Powered by GMIC' (the Green Meeting Industry Council) helps to improve meeting management practices by promoting environmental responsibility. To achieve this, IMEX and the GMIC encourage and reward best practice and promote collaborative efforts between the hospitality industry, corporations, and government and community organisations. 
The Corporate Responsibility Centre has its own stand during the show where exhibitors and visitors can attend seminars, collect information and consult with green meetings experts.  
4. Cross Cultural Education
IMEX operates in the context of a truly international industry; one where cultural sensitivity and knowledge is key to success. Working with Richard Lewis Communications, our cross-cultural skills programme helps to build business relationships across borders with the aim of improving productivity, business results and mutual understanding. 
5. Future Leaders Forum
The IMEX-MPI Future Leaders Forum programme designed the best and brightest students to enter the meetings industry. The Forums bring together promising students for one or two days of dedicated education, networking and mentoring from senior industry figures. These forums take place face to face and are generally held during an existing industry event. 
Future Leaders is a global programme, run jointly by IMEX and MPI (Meeting Professionals International). Over 4000 students have passed through the programme since its launch in 2003, attending one of 63 Forums worldwide. 90% have said they are more likely to enter the industry as a result. In 2010 Future Leaders Forums took place in 14 countries around the world. 
6. Meetings for Success 
IMEX is committed to promoting and helping to positively develop all aspects of the worldwide meetings industry. In particular, it recognises that corporate meeting planners have special educational and networking requirements and that they face unique operational, development and management pressures compared to other sectors of the industry. 
Meetings for Success brings corporate meeting planners together in a face-to-face private forum. Discussion focuses on influencing and educating their executive stakeholders on the importance and effectiveness of meetings and incentive travel to corporate business.
7. Meetings Mindset® 

IMEX’s partnership with Meetings Mindset® is designed to help participants to ‘prepare, perform and produce’ at their highest level in order to gain maximum advantage from meetings and events, and especially from their time at IMEX.
8. Professional Development and Innovation Pavilion (PDIP)
The IMEX PDIP is the platform for the delivery of many of our professional education workshops and seminars which are delivered by industry experts during the show. It is sponsored by the Convention Industry Council.  All sessions on the PDIP are free of charge and open to all.

9. Politicians Forum
The IMEX Politicians Forum is co-organised by ECM (European Cities Marketing) and AIPC (International Association of Congress Centres) and held under the auspices of JMIC (Joint Meetings Industry Council). The Forum unites politicians and industry leaders from across Europe and the rest of the world with a view to promoting better understanding of the full economic impact and local merit of this often ‘hidden’ industry. The Forum takes place over one day and includes a guided tour of the IMEX exhibition in Frankfurt. 
The concept of the Politicians Forum has now been taken up by IMEX partners in other parts of the world, most recently Scandinavia. The Forum also strengthens and complements other meetings industry initiatives such as Meetings Mean Business and FACETIME: It Matters. 
10. Tech Tap
The IMEX Tech Tap (co-ordinated by Meeting Support Institute) runs throughout IMEX and provides a quick and easy technology update for visitors. It also showcases some of the most innovative technology solutions available to the meetings and events industry. 

11. tmf dialogmarketing GmbH Marketing Clinic
IMEX partners with tmf dialogmarketing each year to deliver the Mice Market Monitor – mmm - a piece of research analysing buying trends in the German speaking markets. This study has proved extremely popular business information for destination marketing organisations. tmf also runs specialist exhibitor training ‘mini’ seminars during IMEX.
12. Wellbeing at IMEX
IMEX believes it is important to maintain good health and relaxation for all those working in the global meetings industry.  During the show IMEX offers a range of guided sessions free to all visitors, including yoga, relaxation and energiser classes taught by a qualified expert. There is also a Relax Lounge sponsored by hhp.
13. Wild Card 
The IMEX Wild Card programme provides an unparalleled opportunity for previously unknown destinations to win free stand space at the show. Each year IMEX also provides winners with a package of marketing support. Wild Card Winners all exhibit on a special Wild Card Pavilion where they have the chance to meet and do business with thousands of buyers. Entrants must not have exhibited at an international trade show before. Previous winners include: Poznan (Poland); Addis Ababa (Ethiopia), Armenia, the Cook Islands and Mozambique. 2011 winners: Budva (Montenegro), Jurmala (Latvia) and Mongolia. 
14. Women’s Leadership Forum
The IMEX Women’s Leadership Forum shines a special spotlight on the professional development and training issues that are particular to women in the meetings industry. The Forum includes and welcomes participation from men. 
15. Global Data Exchange

The IMEX Global Data Exchange provides a free and extensive online library of industry research compiled directly by IMEX or in collaboration with industry partners. It includes regular reports such as the IMEX Global Insights Report and the twice-yearly IMEX America Index of Optimism Survey, as well as studies on subjects such as green meetings. 
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