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Rule 1

Know what show visitors are there for!



What Do Visitors Want?

Information behaviour of

trade visitors*
Objectives of the trade fair visit
...% of the visitors want:

48% Information about new products

41% General market orientation

34% Further training, extending knowledge
29% Exchange of experience, information
26% Cultivation of business contacts

23% Making of new business contacts

18% Monitoring the competition

17% Preparation of decisions

12% Exerting an influence on product development
7% Concluding contacts, purchases

* Representative survey on behalf of AUMA on the basis of
4,219 interviews at 49 German trade fairs




Rule 2

You must ALWAYS have targets









Rule 3

Time iIs NOT on your side
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Rule 5

Make the meeti ng 0n-e






