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PAIA

Pacific Asia Travel Association
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Do you work in the Are you a member of ICCA?
meetings and events
industry?
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Cost

Organization

Lack of focus

Poor content

Weakness of participants

Lack of personalization

ROI| demand

Time
Travel

Poor tech support

.

Lack of interactivity
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Quality of networking

Seeing very latest sector developments
Guaranteed opportunity to meet key people
High quality speakers

High quality educational content

Find out what competitors are doing
Identifying new prospects

Value for money pricing

Latestindustry buzz / gossip

Interesting foreign location

High tech participative sessions

Personalized education
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Cutting edge experiential technologies

Low cost attendance

Free attendance

The social events

Interesting domestic location

Azero environmental footprint

One day events

Opportunities to find a new job

Low tech participative sessions

Premium pricing
Evening only events

| will not attend live events
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Live video streaming to remote participants

A social network before, during and after events
All presentations, videos. erc. downloaded to my mobile
Eventrunning in parallel in virtual meeting sites
Technologies that stimulate all our senses
Interactive display walls throughout the facility
Use of display technologies such as 3D television
3D capture and replay of conference sessions
Collaborative decision making

Virtual reality

Remote attendees as 3D holograms

Augmented reality

Every object has built-in intelligence

Intelligentavatars participating in virtual events on our behalf
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